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Y HAC IIPOBJIEMHA?

44%

HaBUYOK NpaLiBHUKIB OyAyThb
He aKTyaJIbHI IPOTATOM
HACTYNHUX I SITU POKIB

1) THE FUTURE OF JOBS REPORT 2023

2) MANPOWERGROUP
3) BUSINESS.COM

74%

po6OTOAABIIiB KaXKyTh, L0 iM
Ba>XKO 3HAWTHU MOTPiIOHUX IM

KBaslipiKOBaHUX ClelialiCTiB.

30%

piyHOI 3apmJiaTy KOWTYE
HalM He NPaBUJIBHOI'O
KaHJAuJaTa


https://www.weforum.org/publications/the-future-of-jobs-report-2023/
https://go.manpowergroup.com/talent-shortage
https://www.business.com/articles/cost-of-a-bad-hire/

Haliue pilnieHHA:
Yce B 0JHOMY eKOCHUCTEMA




Biag Tecty go TpaHcpopmManii — uijiboBe
aJanTUBHE HABYAHHA

& MOJIJTUCHh TOCBIAOM TA BAXKAHHAM - OTPUMAW AJANITUBHY AOPOXHIO KAPTY

Map Your Path Map Your Path
To Career Success To Career Success

d roadmaps ue goa Al-po d road y

) Your Personal Al Career Coach ) Your Personal Al Career Coach

o Al
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A REAL-TO-LIFE LEARNING JOURNEY THAT MIRRORS ON-THE-JOB EXPERIENCE, NOT JUST THEORY.



Big Tecty go TpaHcpopmManii — mijiboBe
aJanTUBHEe HABYAHHSA

@ CUMYJIANIA AK CIOCIB BUABUTHU HANMPAMOK BAIIIOTO MUCJEHHA TA NOKPAIIUTH MOTO

ANYROAOMAPS  SUPPORT  ACCONT O @

Map Your Path Map Your Path
To Career Success To Career Success

Smin S5min

£ | Your Personal Al Career Coach 5| Your Personal Al Career Coach
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A REAL-TO-LIFE LEARNING JOURNEY THAT MIRRORS ON-THE-JOB EXPERIENCE, NOT JUST THEORY.



HavMmanTe HaMKpaluuX, po3BUBaNTe
NOTEHIINHUX

il I NMEPETBOPITh NPOLIEC HAWMMY HA IHCTPYMEHT PO3BUTKY: BIJl PO3YMHOIO TECTYBAHHA

10 KOPIIOPATUBHOIO HABYAHHA (L&D).

Map Your Path
To Career Success

THE END OF THE GUESSWORK ECONOMY. MAKE YOUR NEXT HIRE YOUR BEST HIRE.



KoMIiekc pyUHKIB

1)
2)
3)
4)

$487 mapd[1] - Corporate Training
Market

$620 mapd[2] - Global Staffing &

Recruitment Market

+ $1 mpan. [3] - Management
Consulting Market Market

$350 mapo. [4] - career-oriented

online learning

$350 maH. -in 2027

EINPRESSWIRE

SIA

RESEARCHGATE
WWW.DEVLINPECK.COM

TAM
$2.1

TP.
SAM
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https://www.einpresswire.com/article/684547654/corporate-training-market-will-exceed-us-487-3-billion-by-2030-with-a-projected-cagr-of-8-from-2021-to-2030
https://www.holoniq.com/notes/10-charts-for-a-changing-education-market
https://www.devlinpeck.com/content/elearning-market-size
https://www.staffingindustry.com/research/research-reports/americas/global-staffing-market-estimates-forecasts-2025-2030-update
https://www.researchgate.net/figure/Market-volume-of-the-management-consulting-industry-in-the-world-USD-billion-Source_fig1_396876511

Mu eauHI XTO Beae Bac ao miJsi

Feature / Value
Proposition

IlnaTpopmMu TecTyBaHHA
(TestGorilla / HackerRank)

Sidenum ChatGPT/Claude Coursera/Udemy

JluHaMiyHa, aJanTUBHA Ta
Bi3ya/IbHa, OPiEHTYIOYHUCH
Ha pe3y/IbTaTH ONUTYBaHHA

IlepcoHasizoBaHi

TeKCTOBUHA CIMCOK
Roadmaps

CraTu4Ha nmporpama @ Hemae (Tinbku Tectn)

®
N
O)

Al-aHasi3 3anucy ekpaHa

IIpakTHKa Ta KaHAUJaTa + CUMYJIALisa
Cumyisanii "po6oyoro aus" (Tyasm,

3agauvi i T.x)

Tinbku cmamu4Hi mecmosi
3aedanns (6e3 gideo-ananisy
aiii)

Jluumie TekcT IacuBHi TecTn

®
O]
O)
o

TecTyBaHHA Ta /IlMHaMiYHa
Smart-cKpuHiHr renepauis Al-iHTepB'io

kanaugaris (B2B) nepcoHaaBHo mig CV

KOX>KHOTO KaHAUaTa

CTaHAapTU30BaHi TEeCTH AJIst

MoTpi6Hi py4yHi npomMnT Hemae Beix (6es apanTanii mig CV)

OuiHka HAaBUYOK Ta 3axwucr Big cnucysanua (Al, Ile iHCTpYMeHT AJst

Jlerko HaryrJiMTH Bianosizgi € 6a30BUiI NPOKTOPHHT

Anti-Cheat TPEKiHr), aBTO-peATHHT cnucyBaHHA
BiagnoBiab no pesysibTaTam
: . . <I--StartFragment-->Hemae<!--
Po6GoTa 3 BiszMoBaMu
A BinGopy Ta renepanis Hemae EndFragment--> Hemace (npocro BigmoBa)

Roadmap a5 BigxuieHux
KaHAU/JaTiB

(Killer Feature)

TeHepanisa KapT po3BUTKY KopnopaTuBHa nignucka Ha

PO3BUTOK KOMaHAU . . . . o
(L&D) JJIS1 KOMaHJH + TPEKiHr Hemae cucreMHoOCTI Kypcu (6e3 npuB'a3ku 10 Hemae (ue Tisibku Haiim)
nporpecy npouecis KoMnaHii)
. ExoHomuTb 80% vacy HR, eweso, ase HYyab08a . . .
ExoHoMiKa Ta o Hacy A v CepedHs yina, NOKpUeae miavKu Bucoka yina 3a kandudama,

@ 6| 6 ©® |
0] © © O
IO O © O
10| O ® |8

aBTOMATH3y€ PYyTUHY Ha asmomamusayis (3a6upae

MacmTaGoBaHicTb 100%, npagoe 24/7. wac HR) meopito (emae Haily)

nokpueae miavbku eman oyiHKu




BIBHEC MOJEJIb

B2C SUBSCRIPTION

MOHETU3AUIA KOPUCTYBAYIB YEPE3 WLOMICAYHY
NIANUCKY. AOCTYN A0 AI-CAMYNALIN,
NEPCOHANBHOTO MEHTOPA TA NOTNUBNEHOT
AHANITUKN HABUYOK.

UIHA: 520 - $75 HA MICALDb

S

B2B HIRING SAAS (HIGH MARGIN)

SAAS AnAa KOMMAHIW. ONNATA 3A FTEHEPALIO
KBAﬂI®IKAuIﬂHMX ICOUTIB TA ABTOMATUYHUN
CKPUHIHT KAHOWAATIB. EKOHOMIA COTEHb TrOAWH
IHKEHEPIB.

LIHA: $1-2 JONI/IAPA 3A KAHAUAATA +

nignncKA L&D
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TIMELINE

Go To Market

3AMYCK MVP
16.05.2025 ——> 28.11.2025 ———> 26.03.2026

AjanTuBHA JOPOXKHA KapTa

=

Be6caiit, 36 npodeciii, aBToMaTH3aLis Yepe3

=

Cumysuis 3 icropiero

Zapier, pekoMeHalis npodecii, Kap’'epHa Product hunt 3aIyCK

]

B2B ex3amiHaTop no BakaHcii
JIOPOKHA KapTa, NapTHEPChbKi Mpono3uuii 3

]

3BiTH
OCBiTHIMM Mmy1aT$popMamu.

]

Pe3oMe Ha OCHOBi HABUYOK

—> 3 MICALI IOTOMY —> 9 MICALIB IOTOMY —> 36 MICANIB NIOTOMY

[0 TectyBaHHSI KOHBepCii [ Punok Asii IligzTpUMKa My/J1bTH
O Mpopmax B2B 1aTPopMH



CYIIPOBOAKYBAJIU Y PO3BUTKY

BYJAHA TETSHA CHUMOHEHKO MUKHUTA MKEJJAK TIMYP

KOHCY/NbTALIA

CEO HAYKOBUW KEPIBHUK
BULANA.T.M@NMU.ONE SYMONENKO.PROF@GMAIL.COM ZHELDAK.T.A@NMU.ONE
OOLEHT . 7 POKIB OOCBIAY Y MPOAAKT 3ABIAYBAY KA®EAPWU CUCTEMHOTO
KAHOWAOAT TEXHIYHUX HAVYK MEHEZAXKMEHTI TA BI3HEC AHANI3I AHANI3A TA YNPABAIHHA (2020),
+ 13 NPOEKTIB YCNIWHO 3ANYWEHO AOUEHT (2006), KAHAWAAT TEXHINHUX
. PHD KAHAMAAT HAYK (2002).
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mailto:mykyta.symonenko.prof@gmail.com
mailto:Bulana.T.M@nmu.one
https://sau.nmu.org.ua/ua/
https://sau.nmu.org.ua/ua/
https://sau.nmu.org.ua/ua/
https://sau.nmu.org.ua/ua/
https://sau.nmu.org.ua/ua/
https://sau.nmu.org.ua/ua/
mailto:zheldak.t.a@nmu.one

CKIJIbBKX HAM INIOTPIBHO? $300.000

7D
00
m Komagy, $

®m Mapketunr, $

IIJo npunece nam $300.000?
1. ARR— $600.000+

2. Knientu: Q
e B2B: 50-70 koMnaHiH, 1o M1aTaTh

* B2C: 2.000+ akBTHBHa 6a3a KOPUCTYBaYiB

1. Koman/ia: HaJ1aro/i>xeHUM npouecc
(sales+marketing+dev), ika redepye rpoui HaBiThb
6e3 MO€l yyacTu
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Js1Ky10 3a yBary!

Ofa0

@RESEARCHER K

TELEGRAM
Mykyta Symonenko
CEO and founder
Website: Sidenum.com
Mail: mykyta.symonenko.prof@gmail.com
Phone: +380666718172

=]z,

WHATSAPP
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Partners

Revenues

EBITDA

$776 516

$78136 085

$575 706

$52 313 829

$200 811

$25 023 077
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Financials

Marketing
Marketing costs Jun-25 Jul-25 Aug-25 Sep-25
Google adds $1 500,00 $2 500,00 $2 500,00 $2 500,00
Social media $1 500,00 $2 500,00 $2 500,00 $2 500,00
Organic /comp $500,00 $2 500,00 $2 500,00 $2 500,00
Referrals 80 $0 $0 $0
Affiliate 50 50 50 $0
total marketing $3 500,00 7 500,00 37 500,00 37 500,00
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Financials

Salaries

Jun-25 Jul-25 Aug-25 Sep-25
CEO $2 260,00 $226000  $2 260,00 $2 260,00
CPO $1 356,00 $1 356,00 $1 356,00 $1 356,00
CMO $0,00 $0,00 $0,00 $0,00
ML engineer $0,00 $0,00 $0,00 $0,00
Dev 2 $2 260,00 $2 260,00 $2 260,00 $3 766,67
Dev3 $2 260,00 $2 260,00 $2 260,00 $2 825,00
QA $0,00 $0,00 $0,00 $0,00
Product $0,00 $0,00 $0,00 $0.00
Designer $0,00 $0,00 $0,00 $0,00
Legal $0,00 $0,00 $0,00 $0,00
PM $0,00 $0,00 $0,00 $0,00
Translator $2919.17 $2 91917 $0,00 $0,00
Tech-support $0,00” $0.00" 000~ $0,00
Acountant $0,00 $0,00 $0,00 $0,00
total $11 055,17 311 055,17 $8 136,00 $10 207 67
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Financials

Operational costs

June-25 July-25 August-25 September-25
operational costs 0 0 0 0
Software (gmail, website) 0 0 0 0
Designer 0 0 0 0
Accounting 0 0 0 0
Legal 0 0 0 0
Partners & experts 0 0 3000 3000
staff training 0 0 0 0
Entertainment 0 0 0 0
Total 30,00 30,00 $3 000,00 $3 000,00



Content Partnerships: Live & Expanding

» Affiliate programs already signed with Coursera and Educative.io; their courses are
embedded in our career roadmaps.

* Integrations with additional top providers are underway, further enlarging our
catalog through 2025.

o@

B3 educative Q
® @
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Business Incubator

CERTIFICATE OF

COMPLETION B L Ncuearons

Certificate Nel4.7

This is to certify that

SIDENUM

has successfully completed the e Business Incubators program

ﬂ
5th of March 2025

Date Eduard Simson
The Head of eo Business Incubators
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Market Research

Respondent Information:
Interviews were conducted with 106 individuals (34 of them non-anonymously), aged between 18 and 45,
representing more than 16 different professional fields.

Interview Process:
The survey was conducted in person and included 17 questions focused on understanding the problem space. A
second round of interviews was held to assess the necessity of solving the identified issues.

Findings from the Second Interview Round:

* The need for a structured roadmap was rated as 9.3 out of 10.

« The need for independent skill assessment/testing was rated as 9.3 out of 10.

* Willingness to pay for such a product was demonstrated by 76% of respondents.
+ Willingness to participate in beta testing was expressed by 64% of respondents.
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Goal and principle behind developing the roadmap

" WOULD LIKE TO BECOME A
CODER™

The system will attempt to understand:

1. What does the student mean by “coding”?

2. Whether the student truly wants to become a
programmer (perhaps he isn't aware of other
professions or specializations).

3. Why does the student want to become a
programmer?

4. In which direction/specialization does the student
wish to become a programmer?

5. Which field would suit the student best?

6. What knowledge and skills does the student
currently lack?

Based on the collected information, the system will
build a personalized roadmap, taking into account the
user's existing skills, knowledge, and preferred learning
methods.

" WOULD LIKE TO OPEN MEAT

SHOP"

The system will attempt to understand:

1.

What position does the student want to hold in this
meat shop?

Whether he already has any knowledge or experience.

How deeply does the student want to be involved in
the processes?

In which country does the student wish to open the
shop?

Whether the student plans to limit himself/herself to
a single shop or wants to build a chain.

How does the student prefer to learn (reading books,
watching video courses, or learning with a mentor)?

The system will construct a set of roadmaps to help him
achieve his goal, specifically:

1.

A roadmap for understanding the principles, systems,
and processes of running the shop (hiring, equipment
requirements, handling calculations and forecasts,
etc.).

A roadmap to help him study the laws and
accounting requirements of the country in which he
wishes to open the shop.

Learning the language and culture of the country (if
necessary).

‘I WOULD LIKE TO UPGRADE MY
MANAGEMENT SKILLS"

The system will attempt to understand:

1. What the student understands by “management.”

2. The purpose of learning this skill is.

3. The industry or domain in which this skill is
needed.

4. Whether the student already has experience or
knowledge in that domain.

5. Any complementary skills required alongside
management for this specific field?

The system will build a roadmap that adapts to the
field in which the person wishes to work and includes a
set of parallel skills necessary for that field and
direction.
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Adaptive dialogue assessment and final situational
simulation

HOW IS THIS GOING TO WORK?

The principle of this type of testing is a dialogue between the system and the student. The student is asked a question to
which they must respond not by selecting from preset answers, but openly, reflecting and revealing their line of thought and
understanding of the material covered. In this way, both the system and the student will understand the student’s level of
knowledge. There are no answer options that give hints—only the student’s stream of thought.

WHAT’'S WRONG WITH A REGULAR TEST?

1) The very concept of a test causes stress for students (during interviews it was found that 78% of respondents dislike tests
and associate them with negative feelings).

2) A test that offers answer choices allows the possibility of “guessing” or getting a “hint,” making it impossible to know
whether the person truly understood the material or was just hoping to get lucky. It is far better to understand the student’s
thought process and guide it in the right direction. We want to address the process itself, not just the symptoms.

WHAT IS THE FINAL SIMULATION?

Depending on the selected difficulty level:
1. Simple difficulty: the system provides a series of tasks to check whether the person is ready to pursue their goal.
2. High difficulty: the person must undergo a six-hour simulation, completing assigned tasks and responding to randomly

introduced events.
27



Dialog-based testing and final simulation (scenario
simulation) — Example

THE STUDENT HAS STUDIED THE JUNIOR PROJECT MANAGEMENT TRACK IN IT.

System: You have a team of 12 people. Two of them have fallen out, and one of them refuses to do their work, which
is holding up the process. How would you handle this situation?

Student: | would try to find out what the cause of the conflict is.

System: And how would you go about doing that?

Student: | would survey witnesses and hold one-on-one meetings with those involved in the conflict.

System: And what if it turns out that one was the victim and the other instigated the situation?

Student: | would try to motivate the instigator to cooperate with the victim. | would attempt to understand what
motivated them.

System: And if they demand a large bonus as motivation, how would you proceed?

28
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